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ABSTRACT
Global Business Research Conference will be held from May 22-24, 2015 in Hong Kong. We hope to foster stronger connections between business practice and academia. We will invite academic scholars to come and present their own research on the topics, and consider how the findings might improve the performance of real organizations. The Conference thus aims to address and bridge the gaps between academic research and the practical execution in the Business World.    
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1. Introduction
Headings for sections and subsections of a paper should be numbered consecutively using Arabic numbers: e.g. 1, 1.1, 1.1.1  
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摘要
。本次会议是由香港浸会大学和亚洲商业协会主办。会议主题是“经营管理在全球商业中的角色”.世界各地的学者及业界人士将应邀分享与讨论全球商业研究的最新进展。会议包括DBA论坛、论文交流、主旨演讲等专题。此次会议旨在促进学界、业界人士在各方面的交流。欢迎各界人士报名参加。（摘要正文；12号字体；中文，单倍行距）
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1. 引言
 1.1 ××××  
2. 研究方法
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